
ACAIBO

TOOLS & ACTIVATIONS



DIGITAL ACTIVATIONS
CONTENTS & GOAL

We are supporting you in promoting Gonzague & Claire Lurton wines, especially in en e-retail.

Together, 
Let’s expand the visibility of each Estate

Let’s multiply the occasions of tasting our Great Wines
Let’s emphasize the individual character of each brand.

You will find in this presentation the description of all the tools that we make available to you via our Dropbox. 

Contact:

Maéva Senéchau
E-Business Manager
Maeva.senechau@gc-lurton.com
+337 57 47 62 49



ACAIBO



SHORT PRESENTATION TRAINING PRESENTATION LONG PRESENTATION

READING TIME: 5 MIN

REMINDER OF THE KEY SELLING POINTS, TO 
PREPARE CUSTOMER APPOINTMENT

AVAILABLE IN FR, ENG, CN

READING TIME: 5 MIN

FOR SALES STAFF TRAINING. 
VERY VISUAL PRESENTATION, WITH KEY MESSAGES.

AVAILABLE IN FR, ENG, CN

READING TIME: 15 MIN

VERY DETAILED PRESENTATION, WITH ANECDOTES, 
TO BECOME A HAUT BAGES LIBERAL EXPERT.

AVAILABLE IN FR, ENG, CN

ACAIBO PRESENTATION
CALIFORNIAN BY NATURE,  BORDELAIS BY CULTURE

Dropbox GCLE > Acaibo > 1. Présentations



ACAIBO PRESENTATION
CALIFORNIAN BY NATURE,  BORDELAIS BY CULTURE

Dropbox GCLE > Acaibo > 1. Présentations

Above all, Acaibo is Claire and Gonzague Lurton OWN PERSONAL

CREATION. A new challenge and a joint project, apart from their

Classified Growth legacies.

So far, Claire and Gonzague have known an established system, a

familiar terroir in the médoc (Bordeaux) where they both grew up.

They moved to California with their children, to build everything : there

is no winemaking facilities and vineyard must be replanted.

Claire and Gonzague do not want to produce another common

californian wine but wish to add their own style, coming from their

Bordeaux experience.

THE BALANCE OF THEIR WINE, BETWEEN FRESHNESS, AND DEPTH,

IS CLOSER TO A BORDEAUX STANDARD THAN TO A CALIFORNIAN

ONE.

Acaibo, despite the potential risk, is an achievement. The 3 fishes

symbol first represent their 3 children. Their own history has been

written here in Sonoma.

Today, Acaibo is ONE OF THE BEST SONOMA WINES. Risks and

challenges were worthwhile.



Dropbox GCLE > Acaibo > 1. Présentations

ACAIBO’S VINEYARD IS LOCATED IN SONOMA VALLEY, IN THE 
HEART OF VOLCANIC AND MOUNTAIN LANDSCAPES OF 

CALIFORNIA.

ACAIBO COMBINES BORDEAUX TRADITION WITH THE SOLAR 
AND ENERGICAL PERSONALITY OF SONOMA.



ACAIBO PICTURES

ESTATE, VINEYARD, TECHNICAL BUIDLINGS, REFLECTING THE 
ESTATE DNA

PICTURES DATA BASE UPDATED EVERY YEAR.

Dropbox GCLE > Acaibo > 6. Photos Propriété



AVAILABLE FROM 2012 VINTAGE TO 2017 + NOT VINTAGED
IN JPG (WHITE BACKGROUND BLANC) & PNG.

SHORT 3D ROTATION VIDEO IN .MP4 
NOT VINTAGED BOTTLE 

WHITE & DARK BACKGROUNDS

FOR COMPLETE AND OPTIMIZED PRODUCT PAGES

PACKSHOTS & 3D VIDEO

Dropbox GCLE > Acaibo > 5. Packshots & Vidéos 3D



ESTATE 
PRESENTATION

CRITICS TASTING 
COMMENTS & 

NOTES

CERTIFICATIONS

TECHNICAL 
INFORMATION: 

VINEYARD, SOIL, 
BLEND, 

WINEMAKING, 
AGEING. 

(FRENCH, 
ENGLISH, 
CHINESE)

TECHNICAL SHEETS

Dropbox GCLE > Acaibo > 3. Fiches Produits



FOR E-RETAIL BANNER + LANDING PAGE HEADER

AVAILABLE IN JPG AND PNG. SIZE: 1412x450 PX, CUSTOMIZABLE. 
AVAILABLE FOR 2019, 2020 AND 2021 VINTAGES + NOT VINTAGED.

CORPORATE BEAUTYSHOT

BANNER

Dropbox GCLE > Acaibo > 4. Visuels Marque > Institutionnels



FOR SOCIAL MEDIAS (post + story), NEWSLETTER, PRODUCT PAGE …

IN JPG & PNG. AVAILABLE FOR 2014, 2015, 2016 VINTAGES AND NOT VINTAGED. 

CORPORATE BEAUTYSHOT

A4H A4V CARRE

Dropbox GCLE > Acaibo > 4. Visuels Marque > Institutionnels



COMMERCIAL AND SEASONAL BEAUTYSHOTS

CHINESE NEW YEAR THANKSGIVING 4TH JULY MOON DAY

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers



SPRING SUMMER AUTUMN WINTER

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers



BARBECUE ROMANTIC DINNER BRUNCH PICNIC

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers



BARBECUE FAMILY LUNCH

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers



CHRISTMAS MOTHER’S DAY FATHER’S DAY HALLOWEEN

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers



PRIMEURSVALENTINE’S DAY NEW YEAR

FOR KEY AND SEASONAL SALES

IN JPG. NOT VINTAGED. AVAILABLE IN BANNER, A4V, A4H AND SQUARE

COMMERCIAL AND SEASONAL BEAUTYSHOTS

Dropbox GCLE > Acaibo > 4. Visuels Marque > Commerciaux et saisonniers

VINIFICATION



FOR CONSUMPTION 
PROJECTION + CREATION 

OF A TASTING 
EXPERIENCE

ONE PAIRING BY VINTAGE, 
FROM 2014 TO 2016

BEAUTYSHOTS IN JPG & PNG. 
AVAILABLE IN BANNER, A4V, A4H 

AND SQUARE.

GUIDE PROVIDED DESCRIBES THE 
PAIRING, AND GIVES ASSOCIATED 

RECIPES
(FRENCH AND ENGLISH)

CUSTOMER CONSUMPTION
FOOD & WINE PAIRING

Dropbox GCLE > Acaibo > 8. Service & Accords met vin > Food Pairing



CONSOMMATION
BEAUTYSHOTS ACCORDS METS VINS

Dropbox GCLE > Durfort-Vivens > 7. Service & Accords met vin > Food Pairing

2014 x CÉLERI 2015 x FRUIT DE LA PASSION 2016 x PIMENT

USAGES: PROJECTION DE LA CONSOMMATION + CRÉATION D’UNE EXPÉRIENCE DE 
DÉGUSTATION

POUR CHAQUE MILLÉSIME, À PARTIR DE 2014.
DISPONIBLE EN JPG ET PNG. DISPONIBLE EN BANNIERE, A4V, A4H ET CARRE



SERVING AND TASTING TIPS FOR CUSTOMERS

AVAILABLE FROM 2015 VINTAGE TO 2020
FRENCH AND ENGLISH

CUSTOMER CONSUMPTION
SERVING TIPS

Dropbox GCLE > Acaibo > 8. Service & Accords met vin > Serving Tips


